
Advertising, marketing

Amy Berner joined Camp-
bell-Ewald, Detroit, as vice presi-
dent, management supervisor of
the Chevrolet CRM digital group.

Parsons & Maxson Inc., Sagi-
naw, hired Christina Myers as
an account executive.

Communications
Cindy Reberg, Gloria Cam-

eron and Matt Albrecht joined
Comcast spotlight, the advertis-
ing sales division of Comcast
Cable.

Health, Medical
Robert Stachler, M.D., Tam-

er Ghanem,
M.D., Ph.D., and
Lamont Jones,
M.D., joined the
Department of
Otolaryngology
Head and Neck
Surgery at Henry
Ford Health
System, Detroit.

Samir Patel,
M.D., and Clara
Hwang, M.D.,
joined the staff of
Josephine Ford
Cancer Center at
Henry Ford
Hospital, Detroit.

Insurance
American

Community
Mutual Insur-
ance Co., Livonia,
appointed Mark
Hudson director
of individual
sales and Beth
Pastotnik direc-
tor of sales
group.

Legal
Katie Bologna joined the

Alton law firm, Livonia, as an
associate attorney.

Manufacturing
Stahls’ ID Direct, St. Clair

Shores, recently added Joan
Byrne as purchasing manager
and Brian McLeod as general
manager. 

Send items for People on the Move
to Tiffany Johnson at newsma-
kers@detnews.com.
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METRO & STATE BUSINESS

ENTERTAINMENT

Firm plans three Mich.
movie production sites

GRAND RAPIDS — A Mi-
chigan-born filmmaker’s enter-
tainment company has an-
nounced a three-phase plan to
create motion picture sound-
stages and production facilities
in three state sites. The first
phase is to be Great Lakes Stu-
dios, a soundstage with support
services to be built in south-
western Michigan, said David
O’Malley, a partner in Los An-
geles-based V-One Entertain-
ment Group. O’Malley, a Bat-
tle Creek native, said Great
Lakes Studios will fill 30,000
square feet with a soundstage,
editing suites and conference
rooms. He hopes the facility
will be operational by Novem-
ber, the Grand Rapids Press re-
ported. The second phase will
involve a production and media
facility in the Ann Arbor area;
the third phase will be another
soundstage in the Grand Rap-
ids-Grand Haven area, he said.

OIL

Aurora Corp. exchange
of property successful

TRAVERSE CITY — Aur-
ora Oil & Gas Corp. Tuesday
said it has successfully com-
pleted a cashless exchange of
New Albany shale properties in
a “net acre for net acre” trans-
action with an undisclosed op-
erator. Aurora Oil & Gas, an en-
ergy firm focused on natural
gas exploration, acquisition,
development, has operations in
the Antrim shale of Michigan,
the New Albany shale of Indi-
ana and Kentucky, and the
Woodford shale of Oklahoma. 

REAL ESTATE

Agree to develop land
in Fla. for retail use

FARMINGTON HILLS
— Agree Realty Corp. on
Tuesday said it would develop
for retail use a property in Bre-
vard County, Fla. The project,
which is pre-leased, is expected
to be completed in mid-2009.

Detroit News staff, wire and
Bloomberg News reports.

Need to express a special sen-
timent to someone? Consider al-
lowing Denali the dog to commu-
nicate on your behalf.

Madalyn Ruggiero, an Ohio-
based freelance photographer
whose work appears frequently
in Metro Detroit publications,
has launched a line of greeting
cards featuring her golden re-
triever, Denali, in assorted out-
landish costumes.

Twenty stores in five states
now sell the cards emblazoned
with images of the unflappable-
looking dog in such guises as a
nun, a Christmas present and an
elderly woman.

“I’m flying by the seat of my
pants,” Ruggiero said of her busi-
ness. “But if my cards make peo-
ple smile, make people laugh, it’s
worth it.”

Ruggiero started making the

cards to send as
Christmas greet-
ings in 2001, after
getting Denali in
October. She took
Denali to a studio,
wrapped a red bow
around his neck and snapped his
picture. 

“It was very simple,” Ruggiero
said. “I would do yearly cards.
Sometimes I would dress him in
goggles, or something. After a
while, my family and friends told
me I had to do something with it.”

The picture that sealed Dena-
li’s photogenic appeal for Ruggie-
ro’s loved ones was her 2006
Christmas card of the retriever
wrapped in a gift box. It took a

week to coax Denali into
the box, but eventually he
consented. The result per-
suaded Ruggiero to start
looking for ways to sell
the cards, which now
number about 15 styles.

Her ex-boyfriend
used to come up with
the inside words;
now she gets jour-
nalist friends and
family members to
submit ideas,
which she then
sends around for

feedback. 
It can be tough getting the

cards picked up by stores, Rug-
giero said. She and Denali recent-
ly took a road trip through New
York, Pennsylvania and Mary-
land where, she said, “I had a lot
of doors closed in my face.”

But her persistence is paying
off. A Maryland shop picked up
the Denali line during her road
trip. Others have come through a
combination of foresight and
strange luck: After breaking
down in downtown Rochester
while on a freelance assignment,

Ruggiero killed time by taking a
pack of her cards, which she al-
ways keeps on her, into Lytle
Pharmacy on Main Street. The
store picked them up.

“She must be advertising, be-
cause people ask for them,” said
pharmacy manager Mary Pres-
ton. “Either that or she has a fol-
lowing. They’re cute and unique.
We carry other pet cards, and
they’re all photos, but the ani-
mals aren’t dressed up in goofy
costumes.”

The cards are also sold at
Three Dog Bakery in Plymouth,
where Ruggiero and Denali will
appear from 2-4 p.m. Saturday.

Getting Denali gussied up in
silly costumes and photographed
can sometimes be a challenge,
Ruggiero said, but in the end he’s
a good sport. 

“Ever since I’ve had him I’ve
always taken his picture,” she
said. “It’s a process, it’s taken
time. But he works with me. He
doesn’t care as long as you give
him lots of love.”

Alexa Stanard is a Metro Detroit
freelance writer.

Local spotlight

Pictures of dressed-up
dog draw fans as more
stores sign up to sell
humorous greetings.

Jeremy Wadsworth / Special to The Detroit News

By Alexa Stanard

Special to The Detroit News

Denali
the
Dog

Owner:
Madalyn
Ruggiero

Visit
www.denalithe-
dog.com

After sending out pictures of her dressed-up dog as Christmas cards, photographer Madalyn Ruggiero was persuaded to market them.

Canine cards fetch laughs, sales

removed.
Granholm wins (bolstering

her sagging approval with vot-
ers, enhancing her standing in
her own party and perhaps im-
proving her chances for a role in
a would-be Obama adminis-
tration) just by ignoring the
whining from the mayor’s law-
yers and calling the hearings.

Granholm also wins for ignor-
ing the shriller voices urging her
to dispense with the hearings
and move directly to ousting

Kilpatrick. Her judicial patience
may not mollify critics who want
the mayor out yesterday, but the
deliberation bespeaks a trained
lawyer-cum-chief executive who
isn’t about to act rashly only to
pay the price later on. 

If the mayor’s lawyers are able
to craft a settlement between

now and Sept. 3 — no easy feat
considering a) the felony counts
stem from two separate cases
brought by two separate prose-
cutors and b) the mayor is deter-
mined to avoid a felony convic-
tion or jail time — Granholm
would be spared the spectacle of
sitting in judgment of Kilpatrick.

For that, she’d win, too. Be-
cause the prospect of a Demo-
cratic governor removing the
Democratic mayor is as chilling
to some as it is necessary to a lot
more others. 

The visual alone could have
staggering repercussions for the
city and the rest of the state,
considering the record of racial

and political strife that has been
civic life in Detroit for the past
half century.

“We know what’s at stake,”
says a member of the Granholm
administration familiar with the
governor’s preparation for the
hearing. “It’s very serious. It’s
historic.”

Not necessarily in a good way.
That Kilpatrick still clings to
office in the era of disgraced New
York Gov. Eliot Spitzer, who left
within days of being unmasked,
or numerous other politicians
hounded from office by the tur-
bo-charging of their misdeeds in
a 24/7 news cycle, speaks in
equal parts to Kilpatrick’s arro-

gance and self-absorption. 
He could have done a lot of

folks a favor, could have saved
millions in public dollars, could
have short-circuited waves of
negative publicity for Detroit
and Michigan, had he emulated
previous pols and chosen the
road of ignominy taken by so
many before him.

But he didn’t, setting the
stage for a wrenching spectacle
that is all about him, of course. 

Daniel Howes’ column runs
Monday, Wednesdays and Fri-
days. He can be reached at (313)
222-2106, dchowes@detnews-
.com or detnews.com/howes.

Howes
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Kilpatrick Granholm

the campaign upon hearing Taub-
man’s concerns.

“We, too, are sensitive to the
environment, but we also must be
sensitive to our family environ-
ment,” MacDonald said. 

Somerset spokesman Ed Nak-
foor declined to comment on the
mall’s decision or dress code.

The campaign likely would be
illegal, according to Troy police
spokesman Lt. Gerry Scherlinck.
“If any of their personal parts are
exposed or visible, it’s a judgment
call.”

Indecent exposure and inde-
cent conduct are misdemeanors
punishable by a $500 fine or 90
days in prison.

Store manager Annelease
Wood said she was surprised by
Somerset’s decision.

“We didn’t really think it would
be a big issue,” Wood said. “I guess
they just don’t feel it’s appropriate
for their mall or their client base,
but we are respectful of their deci-
sion.”

The in-store event had been
planned for several months, ac-
cording to Graybeal. Demonstra-
tions, which are taking place at
Lush stores in nearly two dozen
states today, also were called off at
malls owned by Bloomfield Hills-
based Taubman in Atlantic City
and Schaumberg, Ill. Somerset is
owned by the Southfield-based
Forbes Company.

“Apparently, it was too racy for
Somerset and Twelve Oaks,” Gray-
beal said. “They thought it would
be offensive to patrons.”

You can reach Jaclyn Trop at
(313) 222-2300 or jtrop@det-
news.com.

Somerset
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“The staff was so
excited, and they
were being brave to
bare their bums.”
JEN GRAYBEAL
Lush spokeswoman

to play in Quicken Loans Arena,
Hauser said. 

Because the Rock Financial
presence is only in Michigan,
supporting the Pistons doesn’t
help parent Quicken Loans
highlight its national presence
the way sponsoring the Cava-
liers will. 

As the presenting sponsor,
Rock Financial was featured in
all Pistons broadcasts, all print
ads and other printed materials
and promotional items. In addi-
tion to prominent in-arena ad-
vertising, several Pistons play-
ers have been featured in Rock’s
Metro Detroit ads. Sports mar-
keting consultants said the
price of the sponsorship was in
the $1 million to $3 million
range annually. Rock was the
team’s major sponsor for five
years.

“They will still have a pres-
ence at The Palace,” Hauser
said, including signs inside the
arena and continuing some
community programs. “The de-
tails of our future arrangement
are still being worked out,” he
added. 

The Pistons hope to an-
nounce a new presenting spon-
sor in the coming weeks. 

You can reach Louis Aguilar at
laguilar@detnews.com.
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Borders Group Inc., the book-
store chain that put itself up for
sale in March, reported a narrow-
er second-quarter loss after it
paid off debt and fired workers to
reduce costs.

The second-largest U.S. book-
seller said Tuesday it lost $9.2
million, or 15 cents a share, com-
pared with $25.1 million, or 43
cents a year earlier. The loss was
less than analysts estimated,
sending Borders shares higher in
late New York trading.

Borders reduced inventory,
lowered interest payments and
cut corporate staff as sales at
North American superstores
open at least a year declined 8.9
percent. 

Consumers are making fewer
shopping trips and buying books
and music at Wal-Mart Stores
Inc. and Amazon.com Inc. 

“It looks like they’ve taken les-
sons in financial management,”
Colin Symons, chief investment
officer at Symons Capital Man-
agement Inc. in Pittsburgh, said.
“People have not been giving
them enough credit for improv-
ing that aspect of their business.”

Symons owned more than
565,000 Borders shares as of
June.

Revenue fell 6.6 percent to
$758.5 million from $812.4 mil-
lion, the Ann Arbor-based com-
pany said Tuesday.

Borders climbed 39 cents, or

7.3 percent, to $5.75 at 5:38 p.m.
in trading after the New York
Stock Exchange closed. Before
the results were released, the
shares rose 7 cents to $5.36. The
stock has dropped 50 percent
this year, compared with a 29
percent decline by Barnes & No-
ble Inc., the world’s largest book-
seller.

Excluding certain items, Bor-
ders lost $11 million, or 18 cents a
share. Five analysts surveyed by
Bloomberg estimated an average
second-quarter loss of 29 cents a
share.

Sales fell to $749.2 million,
trailing the average estimate of
$796.5 million.

Borders reduced debt by $272
million from the year earlier,
which led to lower interest costs.

In June, Borders said it would
fire 274 workers, or 20 percent of
its corporate work force, as part
of a plan to save $120 million a
year.

“We have managed to show
substantial improvement in a ve-
ry difficult retail environment,”
Borders Chief Executive Officer
George Jones said in a statement.

Borders’ losses are lower than expected
News sends shares 

of Ann Arbor-based
company shares higher
in late N.Y. trading.

By Carol Wolf

Bloomberg News

“It looks like they’ve taken lessons in financial management,” says
Colin Symons, of Symons Capital Management Inc., about Borders.
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